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LOHAS Asia joins regional travel & lifestyle magazine as regular contributor

LOHAS Asia was approached by Traversing the Orient magazine in October 2010 to contribute a monthly column for their Eco-Asia features section. The first column appeared in the November 2010 issue titled “The Crouching Tiger: LOHAS hits the shores of Asia” 

Traversing the Orient has gained a reputation over recent years with an international audience in Asia–Pacific hungry for insightful information across a variety of sectors; international affairs, environmental issues, business, lifestyle, responsible travel, culture and design. Headquartered in Bangkok with a bureau in Manila, the magazine appears 12 times a year in print and attracts contributions from correspondents working with Wall Street Journal, South China Morning Post, The New York Times, The Guardian, Getty Images, Wildlife Conservation Society, TRAFFIC, UNHCR, and host of other news and current affairs outlets. LOHAS Asia is proud to be added to the list of contributors with this publication.

For December, a month in which celebration feasts are at the forefront of many households, we will look at the benefits of farming and buying organic produce, as well as how the general public can make a difference to the organic movement.

All articles will be available for viewing on our website under the Press section and are published under a Creative Commons license. Please see our Press section on www.lohas-asia.org to view the full legal license and guidelines on how the articles may be further distributed and used.

For more information contact Liz Smailes, PR & Communications Director LOHAS Asia, liz@lohas-asia.org

About Traversing the Orient Magazine
One of the region’s leading English language travel and lifestyle magazines, published monthly and widely distributed throughout Thailand and The Philippines. The magazine can be bought in all English bookstores in Thailand and Philippines, as well as read in 5-star hotels, The British Club, The Bangkok Club, restaurants, cafes, Au bon pain, Starbucks and airport lounges. 
  
The readership encompasses all ages and budgets, and an equal ratio of male/female as well as private subscribers, many of which are long-term expatriates in Asia, partners and CEOs with international companies. They are well educated and reasonably affluent, and are mostly active travelers. Some travel independently, others with specialist small-group or tailor-made tour operators. A small proportion take 2-3 long haul breaks a year, while a high proportion take 4-5 regional breaks a year. Major interests include lifestyle, wildlife, arts, culture, history and photography. 
 
